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01 / THE BUSINESS BRIEF

Define the enquiries your contractor website
should attract

Before choosing a design, identify the renovation projects your company can profitably and reliably

deliver. Your website should help those homeowners recognize a good match and request a consultation.
Start with the renovation business model

e Which services do you actually perform: kitchens, bathrooms, basements, additions or complete
homes?

e Which Canadian city and surrounding service areas does your business genuinely cover?

e What type and approximate budget of renovation is the best commercial fit?

e What should a visitor do next: book a call, request an estimate or submit project details?

e Do you have real project images, documented credentials and permissioned client feedback?
Recommended core pages

e Homepage: explain specialties, locations, proof and enquiry path.

® Renovation service pages: describe scope, constraints, timelines and FAQs.

e Real project portfolio: show the brief, work completed and authentic photographs.

e About and process: introduce your team, method and verified credentials.

e Request an estimate: collect location, project type, timing and the preferred way to respond.

Example website positioning

* We help homeowners in [real city/area] plan and complete [actual specialty] renovations through [verifiable
advantage].

* Avoid unsupported guarantees, fabricated reviews or vague “number one in Canada” claims.
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02 / SERVICE CONTENT AND SEARCH VISIBILITY

On-page SEO that answers real homeowner
questions

Search engines are more likely to understand distinct and useful pages than generic duplicates. Structure

content around authentic services, local relevance and helpful decisions—not keyword repetition.
Kitchen renovation page

e Layouts and scope ¢ Cabinetry and finishes ¢ Real completed kitchen examples ¢ Consultation CTA
Bathroom renovation page

* Waterproofing, fixtures and finishes ¢ Planning constraints ¢ Real completed bathroom examples
Consultation CTA
Basement finishing page

e Permits and project suitability ¢ Insulation and room use ¢ Real finished basement examples «
Consultation CTA

Technical and content checklist

® One meaningful H1 per service page and descriptive, unique SEO title.

e Original content on service scope, process, time frames and real customer concerns.

e Image filenames and alt text that actually describe the photograph.

e (Contextual links from services to genuine project examples and related services.

e Responsive layout, accessible forms, HTTPS, clean canonical URLs and correct indexing.

e Google Business Profile and city references only for genuine operating areas.

Measure what matters
* Use Google Search Console for queries, page impressions and CTR.
* Track qualified estimate enquiries and calls, not just overall traffic.

* No agency can promise a particular Google ranking or volume of leads.

adspheregroup.com | 2026 edition | Informational guide 3


https://adspheregroup.com/renovation-contractor-website-design-in-canada/

ADSPHEREGROUP / CANADA RENOVATION WEBSITE GUIDE

03 / IMAGE PRESENTATION AND PROOF

Organize renovation photographs into
credible project stories

Kitchen concept Bathroom concept Basement concept

These visuals illustrate the renovation spaces a contractor website may showcase. They are design concepts,
not documented or completed contractor portfolio projects.
A genuine renovation project case study should include

e Verified scope and service location (with the homeowner’s consent).

e Original before-and-after photos you own or are licensed to use.

e Real planning challenge, decisions and work performed.

e Relevant materials and design features explained without exaggerated claims.

e Accurate review snippets only when verified and approved by the client.

Image SEO without misleading visitors

e Use accurate ALT text such as “completed maple kitchen cabinetry in [city]” only when the photo proves
those details.

* Do not present illustrative visuals as completed work or verified testimonials.
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04 / CONVERSION PATHWAY

Turn contractor website visits into useful
estimate requests

A high-value renovation enquiry should give your team enough information to decide if a project is a fit
and how to respond. Keep forms simple and protect the customer’s privacy.

Suggested form fields

e Homeowner name, email and preferred contact method.

e (City or postal-code area and the type of renovation required.
e Brief project summary and optional photo upload.

e Approximate timing and a budget range where appropriate.

e Consent disclosure and a visible privacy policy link.
Useful homepage and service-page CTAs

® Request a Renovation Estimate — use only if the action genuinely exists.
e Discuss Your Kitchen Renovation — use only if the action genuinely exists.
e See Completed Basement Projects — use only if the action genuinely exists.

e Book a Project Consultation — use only if the action genuinely exists.

Before launch, submit a real test enquiry
» Confirm form delivery to the correct inbox and a workable response process.
* Check layout and tappable buttons on mobile screens.

» Set up basic spam protection and accurate conversion analytics.

Review after the first month

Compare search impressions, relevant service-page traffic, genuine enquiries and actual booked

consultations. Improve content and qualification using real visitor questions instead of unsupported
ranking promises.
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05 / FINAL PROJECT CHECKLIST

Website launch readiness checklist

e The website clearly states renovation specialties and genuine service area.
e All project images have rights to use and honest captions.

® Published credentials and customer reviews can be substantiated.

e Each key page has a descriptive title and an obvious next step.

e (Contact form, phone buttons and email routing are tested.

e Mobile layout, page loading and accessible image descriptions are checked.
e Site indexing, sitemap and redirects are reviewed.

e Domain, hosting, admin permissions and support terms are documented.

Talk to Adspheregroup about your renovation business website

We design and develop websites for Canadian renovation contractors, with service-led pages, portfolio
structures, practical local SEO foundations and clear enquiries.

Request a website consultation | hello@adspheregroup.com

Informational resource only. No guarantee of search rankings or business results. Visuals are illustrative
concepts, not records of completed renovation projects. Copyright © 2026 Adspheregroup.
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